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Kajian ini bertujuan untuk menerangkan fungsi perhubungan awam di dalam 
penyampaian mesej kepada masyarakat umum melalui filem. Objektif utama di 
dalam kajian ini adalah bertujuan untuk, menerangkan kepentingan filem dalam 
mendidik masyarakat, menjelaskan peranan perhubungan awam dalam 
menyampaikan mesej atau khidmat masyarakat melalui filem dan mengenalpasti 
skop kerja perhubungan awam. Kaedah kajian yang digunakan di dalam tesis ini 
adalah kaedah kajian kualitatif iaitu temubual, perpustakaan dan pencarian 
maklumat melalui internet. Penulis dapati bahawa perhubungan awam mempunyai 
tanggungjawab sosial dalam menyampaikan khidmat masyarakat kepada umum, 
maka penggunaan filem sebagai medium penyampaian mesej diguna pakai bagi 































This research is done to explain the function of public relation in delivering 
message to public through film. This study is carried out to answer the research 
question; what is the role of the film Redha in educating the society, how Redha 
becomes a medium for delivering message, and is the involvement of public relation 
needed in film.  This research is made to explain the importance of film in educating 
the society, to clarify the roles of public relation in delivering message or 
community service through film and to identify a scope of work of public relation. 
The research method used in this thesis is qualitative method including interviews, 
library research, and getting information from the internet. The writer sees that 
public relation carries a social responsibility in giving the service to community. 
Therefore, a film serves as a medium in delivering message and easier to spread 
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